






This spring, UK Transplant launched
an exciting new service which gave
millions of people the opportunity
to join the Organ Donor Register
from their mobile phone. For a trial
period, people were invited to sign
up by text through a high-profile
outdoor advertising campaign
across the south west of England.

The adverts featured the eye-catching
body art images which initially appeared
in national newspapers during February.
The male and female adverts were
hosted on over 260 free-standing poster
displays and the side of telephone
kiosks in March and April. The posters
invited people to join the register by
texting the word ‘Give’ to 84118 and
following the simple instructions. 
As well as an instant acknowledgement
of their registration they received a
reminder of the importance of letting
their family know their wishes. 

“This is the first time that people have
been able to join the register by texting
from their mobiles, and feedback has
been really positive,” said Kate Baldwin,
UKT’s Campaigns and Publications
Officer. “We are still evaluating the
responses, but we expect this
registration route to appeal particularly 
to the 18-25 year age group who are a
key target for new registrations.

“With the number of mobile phones
owned in the UK now topping 72
million – that’s on average 1.2 phones
per person – we’re keen to explore the
potential of using mobiles to make it
easier to join the register.”

Following the success of the initial trial,
the text campaign was extended for the
Coca-Cola Football League promotion
(see page 3), featuring as a major
response route throughout the
campaign and promoted on the giant
screen at Wembley Stadium for the
league play-offs.

A thorough evaluation of the text
campaign is now being carried out with
a view to offering it as a more
permanent route for registrations.
Watch this space!
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Text to save a life NHS Careers Packs to
promote organ donation 

NHS Careers is
encouraging
new NHS
recruits to
sign-up to the
NHS Organ
Donor
Register
(ODR).

Leaflets will
now be
included in
the hundreds of
induction packs handed out every
week. It is part of an ongoing
partnership between NHS Careers
and UK Transplant to ensure more
people join the life-saving database. 

Foluke Ajayi, Head of NHS Careers
and Workforce Supply at NHS
Employers, said: “NHS Careers is
pleased to be able support UK
Transplant in getting new staff to sign
up to the NHS Organ Donor Register.
NHS staff play a crucial role in saving
lives every day. By signing up to the
register, staff will continue to save
lives even in the event of their death.”

Tamsin May, Marketing and
Campaigns Manager for UK
Transplant, said: “We welcome the
opportunity from NHS Careers to
provide a direct invitation to new staff
to make their first life-saving decision
when they join the NHS.

NHS Careers induction packs are
aimed at new starters in the NHS 
and cover: clinical support workers;
healthcare scientists; health
informatics; wider healthcare teams;
nurses and midwives; managers;
allied health professionals; 
ambulance service and foundation
year one doctors. 

Organisations interested in 
promoting organ donation amongst
employees and customers should
contact the UKT campaigns office on
0117 975 7466 or email
campaigns@uktransplant.nhs.uk



Celebrities are queuing up to back a
life-saving publicity campaign to
tackle the acute shortage of organ
donors in Wales.

Olympic silver medallist Colin Jackson,
Welsh songbird Connie Fisher and
comedian Max Boyce are just some of
the celebrities supporting the Donate
Wales – Tell a Loved One campaign.

Launched in May, the £135,000
campaign aims to encourage more
people to talk about their organ
donation wishes with their families 
and friends and join the NHS Organ
Donor Register.

The campaign is being led by the Kidney
Wales Foundation and is supported by a
team of charities and the Welsh Assembly
Government. It will run until August.

It will include a celebrity-fronted
television advert featuring stars like
Max Boyce, Connie Fisher and Colin
Jackson who have all joined the register
and told their loved ones.

People will be able to join the register
through a number of convenient routes

including a specially designed campaign
leaflet, posters and an internet website
featuring case studies relating to heart,
liver, lung, kidney and corneal
transplants.

Additional supporting information 
and advice will be made available to 
the public on the issue of organ donation
and how to register as an organ donor.

The campaign message will also be
presented at key public events held in
Wales throughout the year, including
the annual Eisteddfod.  

Colin Jackson, who now works as a
BBC TV presenter and commentator
and also coaches Olympic athletes, said:
“Sadly not enough of us are talking
about our donation wishes with our
family and friends and acting on our
good intentions by joining the register.
If more of us did then more lives could
be saved.”

More than 400 people in Wales are 
desperately waiting for a transplant to
save or transform their lives. Because of
the shortage of organ donors many
face the reality of having to wait years
before getting that second chance a
transplant could give them, while
others may sadly die.

The biggest obstacle to more lives being
saved in Wales is that four in ten families
refuse for their loved ones' organs to be
donated – often because they didn't
know what their wishes were. 

Research also shows that around 90%
of people say they support organ
donation, but just 25% of the
population in Wales have acted on their
good intentions and joined the register. 

Following the campaign's launch 
people will be able to find out 
more information by visiting
www.donatewales.org.
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Welsh Campaign

The Scottish Government's first TV
advertising campaign promoting
organ donation kicked off in March
with a hugely emotive series of
adverts going out on primetime
telly north of the border.

The hard-hitting ads ran across four
Scottish TV channels every day in

March adding further weight to five
one-minute programmes on STV's 
5.30 Show featuring people talking
about the impact of organ donation 
on their lives.

There were ten complaints about the
adverts to the Advertising Standards
Authority but they were not upheld as
the ASA felt viewers were unlikely to
interpret the ad literally. 

Natalie Neilson, Organ Donation
Campaign Manager for the Scottish
Government, said:  “We needed 
this campaign to reach the largest
audience possible as quickly as 
possible and our TV adverts and 
one-minute films were designed to 
have maximum impact.

The case study focussed campaign has
featured some remarkable stories with
a number of brave transplant recipients
and donor families stepping up and
agreeing to publicise their experiences
for the benefit of the cause. 

Twenty-one year old
Edinburgh woman
Anna Burnet was
one recipient who
agreed to help and
she hasn't looked
back since.
Following her
appearance on
STV's 5.30 Show,
fashion student
Anna has had her
unique organ
donation-inspired fashion range
featured in the Daily Record and has
had approaches from various lifestyle
magazines. 

The advertising campaign is being
supported with public relations 
activity until July. If anyone has a
Scottish case study they would like 
to forward for publicity, contact
Stephen McCranor on 0141 333 9585
or email stephen.mccranor@
bigpartnership.co.uk.

Scottish Government campaign gathers speed 

L to R Sara Griffiths (46) kidney-
pancreas recipient, kidney
waiter Robert Edwards (13), liver
recipient Tara Yasmin Jones (20).

Anna Burnet.




